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Key facts

20 years of experience
over4200 employees

61 10cal offices all over the world

3000 successfully finished projects

Activity on 9 continents in over 40 countries
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Offices Worldwide
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Global Reach
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Sales Revenue
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2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

o

M PLN

57.7 72.7 110.4 126.1 153.8 198.5 168.0 190.1 189.8 211.8 223.0 247.7 M EUR
63.0 90.2 136.5 159.1 211.4 290.7 233.5 250.4 264.7 273.5 296.6 326.5 M USD

40.0 49.4 75.4 85.9 105.6 159.6 149.5 162.3 165.3 171.8 189.6 198.7 M GBP
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Expenditures on research and development
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6.2 9.7 1.7 13.2 25.6 26.3 11.8 15.5 16.2 15.7 16.3 17.6 M EUR
24.3 24.8 26.6
7.1 12.1 14.4 16.7 35.1 38.5 16.4 204 22.6 20.3 21.7 23.2 MUSD
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EBITDA
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84.1 98.9 153.2 M PLN

2005 2006 2007 2008 2009 2010 2012 2013 2014
9.6 14.9 16.2 18.7 13.0 16.5 19.5 20.1 23.5 36.6 M EUR
1.9 18.9 22.2 27.4 18.0 21.8 27.2 26.0 31.3 48.2 M USD

6.6 10.2 111 15.0 11.5 14.1 17.0 16.3 20.0 29.4 M GBP
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Gartner Annual Report

Gartner’s Magic Quadrant for Integration Brokerage

Gartner's Magic Quadrant for Integrated Revenue
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Forbes 100 — World’s Biggest Public Companies

OUR CLIENTS:

@ General Electric Pfizer
7 % Royal Dutch Shell 38 s | Statoil
18 ﬁ BP 39 M AXA Group
19 citi Citigroup 47 febwonfetwen | Johnson & Johnson
21 &I | Samsung Electronics 60 [%%3 ING Group
22 B verens | BNP Paribas 63 Tetefini | Telefénica
25 mianz® | Allianz 72 o2 | Sanofi
32 sé%‘ Nestlé 76 * Anheuser-Busch InBev
33 Mg/m Vodafone 82 Cmerek | Merck & Co
35 M Procter & Gamble 88 “pepsico | PepsiCo

Ranking calculated May 2013
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New developments at

Best finanancial KPIs ever (revenue, EBITDA, R&D, profitability ratio)
Investment in new areas: and
Investment in infrastructure —

Development in global presence:

New R&D projects:
Changes in Board of Directors

Great focus on acqusition of global customers
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Comarch Internet of Things Lab
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= Customer Loyalty Solutions
= Loyalty Program Analytics
= Social Mining

= Campaign Management

= Engagement

» Gamification

» Creative Services

EDI SFA ECM

Business solutions

COMARCH g4l

= B2B Integration

= Master Data Synchronization
= Purchase-to-Pay

= Supply Chain Management

= e-Invoicing

= e-Commerce

= Mobile Sales Force

= Online Sales Support

= Online Distribution

= Trade Promotion Management

9

COMARCH g8

= Enterprise Content Management
= Business Process Management
» Data Capture

= OCR

ICT CRM&MARKETING

COMARCH 4]

= Data Center

= Network Managed Services
= Contact Center

= Network Operations Center
= [T Outsourcing

= [T Integration
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COMARCH [ CRM&MARKETING |
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CRM & Marketing - Key Industries

COMARCH
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COMARCH

successfully implemented
loyalty & marketing

initiatives supported in 29 countries all over the world

&, 27 500

system users

215 il

members of loyalty programs

700+

issuance & redemption

program partners

More than

years of IL

experience & growth

in the customer loyalty management

COMARCH

CRM&MARKETING

Mcre than

years on the market
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350+ .

experts in 13 countries .

dedicated for marketing products
development, implementation, . ‘
maintenance, sales, consulting,

program management, trainings

Our systems
process more than

47

million
transactions onaoaiy basis

=== Vg
5-9 billion

processed loyalty tra nsacti ons
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Onbra BucnasHbIX

PykoBoauTtenb otaena KOHCaATUHra no peweHunam EDI
Ha POCCUUCKOM U YKpanHCKOom pbiHKax COMARCH S.A.

mobile: +48 660 464 163
e-mail: Olga.Wislawnych@comarch.pl
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TOP 3 customers of Comarch ECM
process more than

among the 100 most successful 2 =BEhsE
companies in Poland nave areasy CYE A Y e
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10

More than

] ' 2 billion

documents are stored in the

Q : implemented solutions

OCR modules Q 5

process over

],5 million invoices

and other financial
documents per month

3 73 Database of over

.
o 600 customers across

] 5 countries on 4 continents
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ICT - Key Industries
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countries
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Data Centers

around the world

Half a million
end users

COMARCH

petabytes of data Data Center
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Data Centers
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